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2020-2021 Emprénwv Kabnyfrpio Amiopatikev epyasidv tov [IME «Atoiknon Tovpiotikmv
Enmyeprioewvy, EXAnvikd Avowto [avemoto.

2020-2021 MMovemomjuo Iehomovvicov, Tuniua Opydvoong & Awoyeipiong ABAntiopot , MIIX
Awotknon ABAntikdv Opyavicpov kot Emyeiprioeov yio AMEA. Awddokovoa: Osmpio, oyedacuoc,
EQapLOYY, Tapovciacn Kot exegepyacio epguvnTik®dV dedopévov, Xyedacuoc [poypappdtov oy
[Ipocappoopévn Gvowkn Ayoyn AMEA

2019 Emokéntpia KaOnyntpa (Erasmus), Iaveriotpio Roma Tre, Poun, Itaiia

2019-2020 Mavemortuo [edomovvicov, Tunpa Opydvoong & Awoysipiong ABAntiopon, MITE
Awoiknon ABantikav Opyaviopdv kot Emyeipricenv. Awddokovsa: Mebodoroyia Epguvag kot
[IpodOnon, Enwowwvia ko1 Anpdoiec Xyéoeig otov ABAnTiouo.

2018-2019 IMoavemotuo ITehomovvicov, MIIE Awoiknon A6Antikdv Opyavicuov Kot
Emyeipnioenv yio AMEA. Awddokovsa: MME kot Anpdcieg Zyéoeig otov AOAnticud yio AMEA.
2017 Emprénov Kadnynrpla oe Aumhopatikn epyacio tov [IMZ «Atoiknon Tovpiotikmv
Emyeipnioewvy, EAAnvikd Avowtod Tavemoto.

2015-onuepa: [avemompio Avtikig Attikrig MIIX ot Awiknon Enyepriceov (MBA),
Awdorovca: Aoiknon Mapketvyk, Zopnepipopd Katavarotn, Ynewokd Mdapketvyk ko Méca
Kowovikig Aictowong.

2018 — onuepa: Mav/oto IMehomovvioov, Tunue Opydvmong & Atayeipiong AOAnTionoo,
Méhoc AETIL, AvarAnpotpio Kabnyfitpra Mépketvyx Yanpecuov

2011- onfpepa: Méhog XEIT, EAMnvikd Avowktd Tavemotiuo (ITpdypappa AEO-Mdpketivyk I)
2013-2018 IMav/otiuo Iehomovvroov, Tufua Opydvoong & Aloyeipiong ABAnTiouov,

Méhog AEIL Enikovpog Kadnyntpia Mdapketvyk Yanpeoidv.

2013-2015 TMavemotho Ielomovviioov, MITE "Olympic Studies, Olympic Education,
Organisation and Management of Olympic Events". Awdckovca: Olympic Marketing & Sponsoring
2009-2012 Mav/omuio Mekonovvioov, Tunua Opydveoong & Aayeipiong AOANTIGHOD,

Méhog AEIL, Aéktopag AOANTIKOD MdpKeTivyk.

2009 Owovoukd [avemotyuio ABnvav, MIIE Aiknon Yanpeowov, Addckovoo: AOANTKO
MapreTivyk.

2008- 2016 IMavemoto Ilehorovvioov, MIIZ Opydvoon & Arwoiknon Afintikav Opyaviouov &
Emyeipnioenv, Awddokovoa : Mdapketivyk AOAntikdv Opyovicudv & Emyeiprioenv, Atayeipion
Xopnylov

2008 Ilavemotuo Ieparmg, Tuiua Navtidiokov Xmovdodv Awwdokovca ITA 407/80:
Enyyeipnoiokog Xyedioopog — Business Plan

2005 — 2008: Iavemoto [Hehomovvncov, Tunua Opydvoong & Awyeipiong AOAnTiopov
Emixovpoc Kabmymrpuo I1.A 407/80: Aebvéc Mapietivyk, AOAnTikd Mdpketvyk.

2004- 2010: Méhog XEII, EMAnvikd Avowktd Tovemoto (TTpdypappa AEO-Mdépketvyk IT)
2004: IMavemomuio Atyaiov, Tufuota: Mnyavikdv Owovopiog & Atoiknong / Noavtihiog &
Emyepnuotikdv Yrnpeowwv, Aéktopog [1.A 407/80: Eicaywyn oto Mdapketivyk, AteBvég
Mapretivyk

2003-2006: AMERICAN COLLEGE OF GREECE (DEREE COLLEGE)
Aéxropoag: Consumer Behavior, Retailing, Principles of Marketing, Services Marketing, New Products
Management, Strategic Marketing

2003: IST STUDIES, Aéktopag: Marketing Communications Strategy (MBA programme)
2002: Owovopko IMovemommuio Abnvaov, Tuqua Mapketvyk & Emikotvoviag
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Aéxtopag IT.A 407/80: Aiebvéc Mapketivyk, Eloaywyn oto Mdpketivyk

2001- 2003: E®ONIKH TPAIIEZA THX EAAAAOX AE.
Kozavolotum ITiot, Ya/on Avantuéng [poidviav & Ipomdnong [oincewv.

2000 - 2001 SOUTHEASTERN COLLEGE & UNIVERSITY OF INDIANAPOLIS
Aéxropag: Introduction to Marketing, New Products Management, International Marketing

2000 - 2001 OTE LEASING A.E. — Tpipo Holyceov & Mdapketvyk, Marketing Manager.
1996: INTERBANK A.E., Zvppovievtikn epyacio: Mapketvyk Xyéoemv otic Tpomelikéc Lanpecieg
1995 AEG OIKIAKEX XYEKEYEZ A.E, Bon06¢ YrevBvvou [lictOcemv

2017-onpepa: ‘Epgvva «O poOAOG TOV TEPIEYOLEVOD TOL SNUIOVPYEITOL OO TOVG TEAATEG GTNV
KOVOTIOINoT| TEAATOV EEVOJOYEIDV»

2017-2019: 'Epgvva “Evpeavio TpoCOTIKOTNTAS HAPKS YOPTYOV-YOPTYOVUHEVOL”
2015-2018: Epgvva «O1 6(£6€1G TEAATOV Kot LAPKOG KOL 1] TIOTOTNTO TEAATOV GE TEYVOAOYIKEG KO
OLOOTKTVOKEG VIINPEGTIED»

2014 — 2018: "Epevva, «O poAog T@V KOWOVIKOV SIKTO®V GTNV GTPATYIKY LAPKETIVYK TOV TOPOYDV
VINPECIOVY

2013 — onpepa: ‘Epgvova «H coppetoyn tov meAdn oty avantoén vEmv mTpoidvImV Kol DINPECIOVY
2015- 2016: Xvppetoyn o€ epeuvNTIKO TPOYPOLLa [E TITAO “IGG0opoTia EPYAGIOKNAG-TPOCOMTIKNG
{ong o yuvaikes”, Epevva eSOV KOl EKTOIOEVGT GTOVE EPEVLVNTEC TOV EKOAVOV CLUVEVTEDEELG.

2014 — Zepvapro «I'paen peletodv mepintmongy, Bapkelovn, Ioravia, 19-20/06

2013 — 2014: "Epevva, «H mo1dtnta 6y€omng Yiutpold/oaprokomolod Kot 0oOevr], TopayovTeg
EMNPEOCHOV KOl ETUTTOCEIC

2010 — 2012: "Epevvo, «Zoumeplpopd KatavoAmT) oTig 0OANTIKES VANPECIES).

2010 — 2012: "Epevva, «Aadtkacio avamtoéng yopnyiKay GUUPOVIDVY.

2009 — 2011: "Epevva 6Ty TO10TNTO TOV GYECEDMV TEANTOV KOl TPOUNOELTOV VINPECLDV.
2009 — Zepvapro: “Learn to teach with cases” (Edinburg, UK, 15-16/12/2009)

2007 — Xgvépro: “Visualising, Measuring and Managing Intangibles and Intellectual Capital”
(Ferrara, Italy, 29-31/10/07)

2007 - Zeuvapro: Writing & Publishing, (Bpv&éiiec, Bélyio, 5-6/03/07)
2006 — Xepvdpro: Néeg epevvntikég katevBovoelg oto Mdpketivyk Zyéoewv (BpuEédiec, Békyo, 7-
8/11/06)

2005 - 2007: Epgvvntikd mpodypoppo: ATOTEAEGUATIKEG OTPOTNYIKEG MAPKETIVYK Y10 EMTUYNUEVEG
enektdoelg epnopikmv ovoudtmv (brand extensions) — Yrotpoeia petadidaktopiknc épevvog (IKY).
EmBrénov Kabnynmc — I.Aviovitng, Owovoutkoé [avemotiuo Adnvav.

2004 - Tepuvapio o Mapketivyk Lyéoswv (Brussels, Belgium: 27-28/01/2004).

1997 - 2001: City University Business School, Ph.D. Programme (Tufua Ztpatnyikig &
Maépretivyk)

Tithoc Ph.D. : H gmkowvwvia neldtn — Tpoun0eutn oty entuyy ovantuén VE®V DINPECIOV.
1995 - 1997 Manchester Business School, MBA Programme
1990 - 1994 Owovopiko Iavemotiuo Adnvav , Tuqua Opydvoong &Awoiknong Extyelpnoemv

1. Giovanis, AIN. & Athanasopoulou, P. (2019) "Adoption of mobile banking services: A
comparative analysis of four competing theoretical models"”, International Journal of Bank Marketing,
Vol. 37 No. 5, pp. 1165-1189. (ABS List — 1) https://doi.org/10.1108/1JBM-08-2018-0200. (ABS List
— 1, Impact Factor 2018 - 2.196)



https://doi.org/10.1108/IJBM-08-2018-0200

2. Wirtz Jochen, Lovelock Christopher, I'ofdvng Anoctoroc, Abavacomoviov TTnvelonn
(2018) Mépxetivyk Yrnpeoirv: AvBpwmot, Texvoloyia, Zrpatnyikn. Exdooelg Aiciyua.

3. Giovanis, A.N. & Athanasopoulou, P. (2018) Understanding lovemark brands: Dimensions and
effect on Brand loyalty in high-technology products. Spanish Journal of Marketing - ESIC, Vol. 22
No. 3, pp. 272-294. https://doi.org/10.1108/SIME-07-2018-0035.

4. Giovanis, A.N. & Athanasopoulou, P. (2018) Consumer-brand relationships and brand loyalty
in technology mediated services. Journal of Retail and Consumer Services, Vol 40(1), pp. 287-294.
(ABS List — 2, SCImago Journal Rank (SJR):0.669). https://doi.org/10.1016/j.jretconser.2017.03.003
5. Giovanis, A.N. & Athanasopoulou, P. (2017) "Gen Y-ers’ brand loyalty drivers in emerging
devices", Marketing Intelligence & Planning, Vol. 35 (6), pp. 805-821, (ABS List — 1, Impact Factor
2018 — 1.585) https://doi.org/10.1108 /MIP-03-2017-0049.

6. Giovanis, A.N. & Athanasopoulou, P. (2016) The roles of corporate image and switching
barriers in the service evaluation process: evidence from the mobile telecommunications industry.
Euromed Journal of Business, Vol. 11(1):132 — 158. . (Emerging Sources Citation Index, ABS List 1-
CiteScore 2018 — 2.05).

7. Athanasopoulou, P.& Giovanis, A.N (2015) Modelling the effect of respect and rapport on
relationship quality and customer loyalty in high credence services. Journal of Customer Behaviour,
Vol. 14(4): 331-351. (ABS List - 1)

8. Athanasopoulou, P., Giovanis, A.N., and Avlonitis, G.J. (2015) Marketing Strategy decisions
for Brand Extension Success. Journal of Brand Management, Vol. 22(6): 487-514. (ABS List — 2).

9. Giovanis, A.N ., Athanasopoulou, P., and Tsoukatos, E. (2015). The role of service fairness in
the service quality — relationship quality — customer loyalty chain: An empirical study. Journal of
Service Theory and Practice, (former Managing Service Quality: an international journal)VVol. 25(6):
744-776. (ABS List- 1, Impact Factor 2015- 1.286)

10. Athanasopoulou P., and Sarli, E. (2015) The development of new sponsorship deals as new
business-to-business services. Journal of Business & Industrial Marketing, Vol 30 (5): 552-561. (ABS
List- 2, Impact Factor 2015- 0.973)

11. Giovanis, A.N. & Athanasopoulou, P. (2014) Gaining customer loyalty in the e-tailing
marketplace: The role of e-service quality, e-satisfaction and e-trust. International Journal of
Technology Marketing, Vol 9(3): 288-304. (Inderscience)

12. Athanasopoulou, P. (2014) Corporate social responsibility (CSR) as a people caring concept. In:
Handbook of Research on Consumerism in Business and Marketing: Concepts and Practices. (eds.)
Dr. Hans Rudieger Kaufmann and Dr. Fateh Ali Khan Panni, IGI Global, p. 18-44.

13. Athanasopoulou, P, and Kalogeropoulou, D., (2013) Relationship quality in sports: a study in
football teams and fitness centres. Sport Business and Management, Vol. 3(2): 100-117. (Scopus —
Emerging Sources Citation Index)

14. Athanasopoulou P. (2012) Relationship quality in services: past, present and future. In: Customer
Centric Marketing Strategies: Tools for Building Organizational Performance, eds. Dr. Hans Rudieger
Kaufmann and Dr. Fateh Ali Khan Panni, IGI Global, pp:171-190 (chapter 9).

15. Athanasopoulou, P, Douvis, J., Skourtis, G., Zafeiropoulou, G., Siomkos, G., Assiouras, I.
(2012) Investigating the importance of Sports Facilities & Staff for Football Fans, African Journal of
Hospitality, Tourism and Leisure, Vol 2(1). (AfricaJournals-ISSN 2223 814X)

16. Yiannakis, A., Douvis, J., Athanasopoulou, P., Lyras, A., and Assiouras, I. (2012) Marketing
Cyprus as a tourism destination for the United States. Theory, marketing and public relations strategies.
African Journal of Hospitality, Tourism and Leisure, Vol 2(1). (AfricaJournals-ISSN 2223 814X)

17. Athanasopoulou, P., Kyriakis, D., Douvis, J. (2011) Corporate social responsibility (CSR) in
sports: antecedents and consequences. African Journal of Hospitality, Tourism and Leisure, Vol 1(4).
(AfricaJournals-ISSN 2223 814X).
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18. Athanasopoulou P. (2009) Relationship Quality: a critical literature review and research agenda.
European Journal Of Marketing, Vol 43, No 5/6, pp: 583-610. (ABS List — 3, Impact Factor 2015-
1.088)

19. Athanasopoulou P. & J.Mylonakis (2009) The quality of relationships between fitness centres
and their customers: a qualitative study. International Journal of Sport Management & Marketing,
Special Issue in the management of Sport Firms and Organisations: Opportunities and Challenges,
Vol 5, No 3, pp. 355-366. (Inderscience)

20. Athanasopoulou P. (2008) Antecedents and Consequences of Relationship Quality in athletic
services. Managing Service Quality: an International Journal (now published as Journal of Service
Theory & Practice. (ABS List- 1, Impact Factor 2015- 1.286), Vol. 18, No 5, pp. 479-495.

21. Athanasopoulou P. & J. Mylonakis (2007) Antecedents of communication quality during the new
service development process of corporate financial services. International Journal of Financial
Services Management, Vol 2, No 3, pp. 192-213. (Inderscience)

22. Tripolitsioti, A. & Athanasopoulou P. (2007) The relationship between satisfaction and the
demographic profile of participants in the exercise programs of health and fitness clubs for municipal
youth & sports organizations. Choregia, Vol.3, No 1, pp. 59-66.

23. Athanasopoulou P. & A.Tripolitsioti (2006) Relationship quality in athletic services: a
preliminary investigation. Journal of Sports Science — Sports Organization, 4(1-2), pp: 54-61.

24. Athanasopoulou P. (2006) Determining relationship quality in the development of business-to-
business financial services. Journal of Business-to-Business Marketing, 13(1), pp: 87-120. (ABS List-
2, Impact Factor 2015- 0.500)

25. Athanasopoulou P. & A.Johne (2004) Effective communication with lead customers in
developing new banking products. International Journal of Bank Marketing, Vol 22 (2): 100-125.
(Highly commended paper for 2004). (ABS List — 1, Scopus)

Etepoavagopég cvvoro — 1263 , h-index = 14 (mny1): Google Scholar, 18/01/2021)
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Epnaipio 2019- onuepa Member of the Editorial Board: Journal of Service Theory and Practice, Sport, Business
Editor - and Management
Reviewer 2019 Guest Editor — International Journal of Technology Marketing, special issue on “Marketing in the
E-landscape: models, concepts and practices”.
2020 Guest Editor — International Journal of Internet Marketing and Advertising, special issue on
“Strategic use of social media as a marketing tool”
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1. Athanasopoulou P., Giovanis A.N., Binioris S. (2020) Analyzing the Brand Personality of Athens.
In: Kavoura A., Kefallonitis E., Theodoridis P. (eds) Strategic Innovative Marketing and Tourism.
Springer Proceedings in Business and Economics. Springer, Cham, p. 593-599. (Proceedings of the
8th International Conference on Strategic Innovative Marketing., Chios, Greece, 17-21/07/2019).

2. Athanasopoulou P. & Gdonteli, K. (2020) Sport motivation in outdoor sport activities. In: Kavoura
A., Kefallonitis E., Theodoridis P. (eds) Strategic Innovative Marketing and Tourism. Springer
Proceedings in Business and Economics. Springer, Cham, p. 601-608. (Proceedings of the 8th
International Conference on Strategic Innovative Marketing., Chios, Greece, 17-21/07/2019).

3. Giovanis, A.N. & Athanasopoulou, P. (2019) Proximity Mobile Payment Acceptance: A Hybrid
SEM-Neural Network Analytical Approach. Proceedings of the 7" International Conference on
Contemporary Marketing Issues (ICCMI), Herakleion, Greece, 10-12/07/2019, p.128.

4. Athanasopoulou, P. & Giovanis, A.N. (2019) Cultural differences in the effect of hotel service
characteristics on customer satisfaction: evidence from online reviews. Proceedings of EMAC
Regional Conference, St. Petersburg, Russia, 25-27/09/2019.

5. Athanasopoulou, P.& Giovanis, A.N. (2018) Assymetric effects of consumer generated content on
customer satisfaction of hotel customers. Proceedings of Global Marketing Conference, Tokyo,
Japan, 26-29/07/2018, p. 871-872.

6. Athanasopoulou, P.& Giovanis, A.N. (2018) The nature of customer involvement in new service
development: current issues and future challenges. Proceedings of Global Marketing Conference,
Tokyo, Japan, 26-29/07/2018, p. 339-340.

7. Giovanis, A.N., Athanasopoulou, P., Kavoura, A. (2018) Exploring the effects of service branding
on brand relationship quality and brand performance: Evidence form the mobile telecommunications
industry. Proceedings of the 6" International Conference on Contemporary Marketing Issues
(ICCMI), Athens, Greece, 27-29/06/2018, pp. 49-58. ISBN: 978-960-287-158-4.

8. Athanasopoulou, P., Giovanis, A.N. & Karounis, V. (2017) Involving customers in New Service
Development: past, present and future. Proceedings of the 10th Annual Conference of the Euromed
Academy of Business, Rome, Italy, 13-15/09/2017, pp. 126-134, ISBN: 9789963711567.

9. Giovanis, A.N., Athanasopoulou, P. (2017) Factors influencing the adoption of M-Banking in
Greece. Proceedings of the 5 International Conference on Contemporary Marketing Issues (ICCMI),
Thesaloniki, Greece, 21-23/06/2017, pp. 291-298.

10. Athanasopoulou, P. & Giovanis, A.N. (2017) Analysis of asymmetric effects of hotel service
characteristics on customer satisfaction in hotel online reviews. Proceedings of the Frontiers in
Services Conference, New York, 22-25/06/2017, Abstract book, p. 252.

11. Giovanis, A.N., Athanasopoulou, P., & Mamalis, S. (2016) Consumer-brand relationship
development process in the context of online booking services: The role of cognitive and affective
drivers. In: Kavoura A., Sakas D., Tomaras P. (eds) Strategic Innovative Marketing. Springer
Proceedings in Business and Economics. Springer, Cham p.213-220. (Proceedings of the 5th
International Conference on Strategic Innovative Marketing., Athens, Greece, 23-26/09/2016).

12. Giovanis, A.N., Athanasopoulou, P. (2016) Drivers of customer loyalty in fast fashion retailing.
Do they vary across customers? Proceedings of the 9th Annual Conference of the Euromed Academy
of Business, Warsaw, Poland, 14-16/09/2016, pp: 865-875. ISBN: 978-9963-711-43-7.

13. Athanasopoulou, P., Karounis, V & Giovanis, A.N. (2016) Customer involvement in new
service development: a review & research agenda Proceedings of the 4" International Conference
on Contemporary Marketing Issues (ICCMI), Irakleio, Greece, 22-24/06/2016.

14. Giovanis, A.N., Athanasopoulou, P. (2016) The effects of brand identity on loyalty in online
retailing: the role of value, satisfaction, trust, and commitment. Proceedings of the 4™ International
Conference on Contemporary Marketing Issues (ICCMI), Irakleio, Greece, 22-24/06/2016.

15. Athanasopoulou, P. & Giovanis, A.N. (2015) The role of social media in the marketing strategy
of fitness centres. Proceedings of the 8th Annual Conference of the Euromed Academy of Business,
Verona, Italy, 16-18/09/2015, pp: 163-169. ISBN: 978-9963-711-37-6.



16. Giovanis, A.N., Athanasopoulou, P. (2015) The impact of Consumer-Brand Relationships on
Brand Loyalty: Evidence from the High-Tech Services Context. Proceedings of the International
Conference on Contemporary Marketing Issues (ICCMI), London, UK, 30/06-03/07/2015.(Best
contribution to the Conference Award), pp: 229-238.

17. Athanasopoulou, P. & Giovanis, A.N. (2015) Integrating social media in marketing strategy of
service firms. Naples Forum in Service, Naples, Italy 9-12/06/2015.

18. Giovanis, A.N., & Athanasopoulou, P. (2015) The role of continuance commitment in the
relationship quality-customer loyalty link. Proceedings of the 2" Hellenic Open Business
Adminstration International Conference, 7-8/03/2015.

19. Athanasopoulou, P. & Giovanis, A.N. (2014) Antecedents and consequences of relationship
quality in high credence services. Proceedings of the International Colloquium on Relationship
Marketing, Newcastle University Business School, Newcastle Upon-Tyne, 8-10/09/2014, pp: 92-97.

20. Athanasopoulou, P., Giovanis, A.N. & Binioris, S. (2014) The effect of respect and rapport on
relationship quality and customer loyalty. Proceedings of the 7th Annual Conference of the Euromed
Academy of Business, Kristiansand, Norway, 18-19/09/2014, pp: 160-170.

21. Giovanis, A.N., Athanasopoulou, P. (2014) Relationships among service quality, satisfaction, trust
and loyalty in e-tailing. Proceedings of the American Marketing Association SERVSIG International
Research Conference, 13-15/06, Thessaloniki, Greece, ISBN: 978-960-98740-9-0.

22. Giovanis, A., Athanasopoulou, P., and Tsoukatos, E., (2013) Service Fairness, service quality and
relationship quality evaluation effects on customer loyalty. Proceedings of the 6th Annual
Conference of the Euromed Academy of Business, Estoril, Portugal, 23-25/09/2013. pp: 1061-1079,
ISBN: 978-9963-711-16-1.

23. Athanasopoulou, P., & Sarli, E. (2013) Formalising decision making in the development process
of sponsorship deals. European Marketing Academy Conference, Istanbul, 04-07/06 - poster session.

24, Assiouras, |., Liapati, G., Skourtis, G., Athanasopoulou, P., and Koniordos, M. (2012)
Destinations under attack: the impact of different types of tourism crises. Proceedings of the 5th
Annual Conference of the Euromed Academy of Business, Montreaux, Switzerland, 4-5/10/2012, pp:
113-119. ISBN:978-9963-711-07-9.

25. Assiouras, |., Skourtis, G., Besir, J., Koniordos, M., and Athanasopoulou, P. (2012) Consumers’
Reactions after Crises in the Hotel Industry: Being Able or Social Responsible? Proceedings of the
5th Annual Conference of the Euromed Academy of Business, Montreaux, Switzerland, 4-5/10/2012,
pp: 106-112. ISBN: 978-9963-711-07-9.

26. Giovanis, A., Tsoukatos, E., and Athanasopoulou, P. (2012) Understanding the Relationships of
LSQ, Satisfaction and Loyalty in Manufacturing Supply Chains. Proceedings of the 5th Annual
Conference of the Euromed Academy of Business, Montreaux, Switzerland, 4-5/10/2012, pp: 727-
743. ISBN: 978-9963-711-07-9.

27. Athanasopoulou, P., Psaromati, E., Douvis, J. (2012) What is the brand personality of football
teams? Proceedings of the American Marketing Association Services SIG International Research
Conference, Helsinki, Finland, 7-9/6/2012, p. 101.

28. Athanasopoulou, P., Kyriakis, D., Douvis, J. (2012) CSR in sports: antecedents, consequences,
measurement and promotion. Proceedings of the American Marketing Association Services SIG
International Research Conference Proceedings, Helsinki, Finland, 7-9/6/2012, p.22.

29. Athanasopoulou, P., Sarli, E. and Douvis, J. (2012) Developing new sponsorship deals: a new
service development perspective. International Product Development Management Conference
Proceedings, Manchester, June 17-19, 2012, p.11-12.

30. Athanasopoulou, P., Kyriakis, D., Douvis, J. (2011) Corporate social responsibility (CSR) in
sports: antecedents and consequences. Proceedings of the 4th Annual Conference of the Euromed
Academy of Business, Crete, Greece, 20-21/10/2011, p.158-170. ISBN: 978-9963-711-01-7.
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the Euromed Academy of Business, Crete, Greece, 20-21/10//2011, p. 151-157. ISBN: 978-9963-
711-01-7.

32. Athanasopoulou, P., Skourtis, G., Zafeiropoulou, G., Siomkos, G., Assiouras, I. (2011) Exploring
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